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1. Survey Methodology

Survey Time | May. 17,2006 to Aug. 4 , 2006
Sample .
3,192 valid samples
Number P
Target Residents in Taiwan age 12 and above
7,285,814 households in 23 Cities/Counties in Taiwan.
Population | xpemographic information based on 2006 Monthly Demographic Statistics
Report, Ministry of Interior.
Survey Computer Assisted Telephone Interviewing Surve
Method P P g y
Samplin A stratified simple random sampling was used by separating the population
Metﬁm dg elements into stratum of the 23 cities/counties in Taiwan. The sample size of
each strata was determined by using the proportional allocation method
e Method for Estimating the Total Number of Internet users: Three
variables, cities/areas, gender and age groups are used for weighting the
random stratified samples of interviewees age 12 and above in Taiwan.
(The sample is based upon a total of 19,483,538 residents. The
Estimation demographic data is released by the Ministry of Interior in April 2006.)
Method .
e Method for Estimating the Total Number of Internet Household: Two
Variable cities/areas and the number of members in the household are used
for weighting the random stratified samples.
(Demographic Information: 7,285,814 households, according to the 2006
Monthly Demographic Statistics Report, Ministry of Interior)
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(1) 2.28 million residents in Taiwan age under 12 have experiences of using the
Internet; while 13.09 million residents in Taiwan age 12 and above have
experiences of using the Internet. The estimate is that 15.38 million residents of
all ages have experiences using the Internet in Taiwan.

Estimated Population of Internet Users in Taiwan

22,715,050
19,483,538
15,375,212
13,094,050 [
|
3,231,512
2,281,162

L1 L1
Age Under 12 Age 12 or Above Age 0-100
O Internet Users 2,281,162 13,094,050 15,375,212
O Total Residents 3,231,512 19,483,538 22,715,050

(2) The percentage of Internet users age 12 and above in Taiwan is 67.21% (13.09

million).

Percentage of Internet Users Age 12 and Above

Individual

without

experiences
using Internet,

32.79%

* Sampling Error : £2.05% (Confidence level 95%)

Individual with
experiences
using Internet,
67.21%



2. (3) Among the age 12 and above Internet users in Taiwan, there is a slight gender
Estimated difference. The percentage of male Internet users is 67.93% (6.7 million), and
Population the female is 66.47% (6.39 million); with the male slightly higher than that of
and the female.
Penetration Gender Difference in Internet Users
Rate of
Internet Users

67.21% 67.93% 66.47%

Total Male Female

(4) The percentages for different age groups of Internet users in Taiwan are as
follows: Age 16-20 have the highest percentages of Internet users, the
percentages is 98.90% (1.57 million) respectively; second to the highest age
group, is the Age Group 12-15 with a percentage of 98.00% (1.27 million);
next comes Age 21-25 with a percentage of 96.24% (1.83 million); second to
the lowest group falls on Age 46-55 with a percentage of 53.99% (1.88
million), and the lowest is the Group Age 56 and above with the percentage of
only 12.92%.

Percentages of Internet Users in Different Age Groups

98.00% 98.90% 96,249

86.39%

75.07%
67.21%

53.99%

12.92%

1

Total Age 12-15 Age 16-20 Age 21-25 Age 26-35 Age 36-45 Age 46-55 56 and
above
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(5) Region wise, the percentages of Internet users are 82.19% (1.87 million) for
Taipei City and 77.20% (1.01 million) for Kaohsiung City respectively.
Following the two metropolitan areas are: Northern Taiwan 69.57% (4.36
million); Central Taiwan, 62.49% (3.04 million); Southern Taiwan, 59.21%
(2.52 million); and Eastern Taiwan features the lowest percentage of Internet

users with only 57.15% (0.29 million).

Percentages of Internet Users in Different Areas of Taiwan

82.19%
77.20% 22 04%
67.21% 69.57% >0
' 62.49% 63.43%
59.21% 57 1594
(+2.05) [(#6.39) |[(+7.82) |(+3.46) |(+4.69) |*4.31)| [¥8.17)| [+3.05)| ([*3.78)
Total Taipei  Kaohsiung Northern  Central  Southern  Eastern  Northern  Southern
City City Taiwan Taiwan Taiwan Taiwan Taiwan Taiwan
(includes  (includes
Taipei  Kaohsiung
City) City)

* Digits in the parenthesis is the Sampling Error: %
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3. (1) From the chart below, we can see that there is a growing number of Internet
Internet Users users in Taiwan. By the end of July. 2006, 15.38 million of residents in Taiwan
in Taiwan Age 0-100 have experiences of using the Internet.
2002-2006 Growth of Internet Users in Taiwan
15.38
14.76
13.80 14.46
12.64 12.74
11.75
10.92
9.35
Age 15
g" Age 0-10p | Age 0-100 [Age 0-10p |[Age0-100 [Age0-10§ Age0-100 Age 0-100( Age 0-100
above

Sep 2002 Mar 2008 | Jul 2003 Jan 2004 | Jul 2004| [Jan 2005( |Jul 2005 Jan 2006 [Jul 2006

TWNIC MOTC TWNIC TWNIC TWNIC TWNIC TWNIC TWNIC TWNIC
Statistics

« Unit : Million

< TWNIC Data for Sept. 2002 is based upon the population of residents in Taiwan Age 15
and above

% Other Data is based upon a population of residents in Taiwan Age 0-100.
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(1) 62.87% (12.25 million ) of residents in Taiwan Age 12 and above have
experiences of using broadband.

Percentage of Broadband Users in Taiwan

Individual
without
experiences
using
broadband
37.13%

ndividual with
experiences
using
broadband,
62.87%

* Sampling Error : £2.13% (Confidence level 95%)

(2) Among the broadband users in Taiwan age 12 and above, the percentage of
male broadband users is 63.82% (6.30 million), and the female is 61.91% (5.95
million); with the male higher than that of the female.

Gender Difference in Broadband Users

62.87% 63.82% 61.91%

Total Male Female



4, (3) Age-wise, the percentages for different age groups of broadband users Age 12
Estimated and above in Taiwan are as follows: Age 16-20 with the percentage of 95.57%
Population (1.51 million) marks the top; next comes Age 21-25 with a percentage of
and 92.34% (1.76 million); while the lowest falls on Age 56 and above group, and
Penetration the percentage is 9.89%.
Rate of o
Percentages of Broadband Users in Different Age Groups
Broadband
Users
89.99% 20-97%  92.34%
81.63%
0,
62.87% 69.00%
51.29%
9.89%
‘ ‘
Total Age 12-15 Age 16-20 Age 21-25 Age 26-35 Age 36-45 Age 46-55 Age 56 and
above
(4) Region-wise, the highest percentages of broadband users fall in two cities,
Taipei City and Kaohsiung City; with 77.93% (1.78 million) for the former and
68.09% (0.89 million) for the latter. Following the two metropolitans areas are:
Northern Taiwan 66.17% (4.15 million); Central Taiwan, 58.21% (2.83
million); Southern Taiwan, 55.01% (2.34 million); and Eastern Taiwan features
the lowest percentage of broadband users with only 51.76% (0.26 million).
Percentages of Internet Broadband Users in Different Areas
77.93%
62.87% — T soams 58.21% A 58.08%
. 0 . 0
55.01% 1 7604
$2.13)| (£6.56)| [£8.25)| |(£3.58) [£4.88) |*4.52) [*8.56) [*3.14) |[(+3.96)
Total Taipei City Kaohsiung ~ Northern Central Southern Eastern Northern Southern
City Taiwan Taiwan Taiwan Taiwan Taiwan Taiwan
(includes (includes
Taipei City) Kaohsiung
City)
* Digits in the parenthesis is the Sampling Error: %
PREL N
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(1) From the chart below, we can see that there is a growing number of Internet
broadband users in Taiwan. By the end of Jul. 2006, 12.25 million of residents
in Taiwan have experiences of using broadband.

Growth of Internet Broadband Users in Taiwan

11.62 12.25

10.31 10.54

9.38 9.03 9.36

Jul2003 Jan2004 Jul2004 Jan2005 Jul2005 Jan2006 Jul 2006

< Unit : Million

< Each TWNIC Data is based upon a population of residents in Taiwan Age 12 and
above.

“ Source : TWNIC Survey.
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(1) Among the interviewees who have had experience of using the Internet,
80.64% of them use ADSL, next comes Cable Modem, and the percentage is
6.36%

Percentages of Internet Accessing Methods

80.64%

6.36% 4.54%

0,
0.849 30% . - 1.28% 229% (279 0.06% [ 012% 029%

Free Dial-Up Paid Dial-Up ADSL Cable Modem  Residential ~ Leased Line Public WLAN Mobile Unknown, not  without using Others
connection  Connection Gateway Internet connecting  the Internet
from home

(1) Among the broadband users, people mostly use broadband at home with the
relative frequency of 92.90; while the relative frequency of using broadband
from work places is 36.93, at school is 23.56.

Places where Broadband Users Get Online (Multiple Choices)

92.90

36.93
23.56
16.84
9.95
I—I 7.81 5.02 039 L85
. . I I . I I . I l . . N —
At home At work places At school Internet café At relatives' or Library coffee MRT station other places

friends' shops ,restauran
ts...

Unit : Percentages of Responses



7.

Analysis on
the Behavior
of Broadband Purposes of Broadband Usage (Multiple Choices)
Users

(2) Among broadband users, In every 100 people has 70.99 browsing web pages,
47.50 use e-mails, and 34.38 use internet for information searching.

47.50

34.38
25.77
22.52

1249 1027 .
10.08 60 3.52 255
5.49 353 L74 122 108
2.48 1.02 123 045
D D 1.34 113
o I PO e RPN e I — T I )

Unit : Percentages of Responses

(3) On the workday , among the broadband users, 17.79% of them spent more than
one hour but less than two hours on line daily, and it is followed by more than
two hours but less than three hours (15.90%), then more than half an hour but
less than one hour (9.47%).

Amount of Time Broadband Users Spent Online On the workday

17.79%

15.90%

13.49%

9.47%
° 8.86%

7.52%
6.92%  5.23%

3.13% 5
1.79% 2-18% 2.3%% .
. 0.68% 116%
0.49% d 0.11% 0.29% 0.23% I:I
I:I , —— ,
°) Q

&
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1.

Analysis on
the Behavior
of Broadband
Users Favorite Time Slot for Using Broadband On the workday (Multiple Choices)

(4) On the workday, among interviewees who use broadband, 32.67% of them get
online during the time slot of 20:00-20:59, next come 29.49% for the time slot
of 21:00-21:59, and 24.69% for the time slot of 22:00-22:59.

32.67

29.49
o 28.07

24.69
23.58

17.54

13.52
12.38 10.19

11.41
104810401092 1954 10.4110.73

7.07

3.12
1.09 1.89 1.11 2.55
0.60

0.46

D D D D DD DD DD DD DD DD DD DD P D & L& D
Q’G%Q//\'?)Q’%%Q%,\'Q% S 5 ,\;5%/\}‘” R P (0'19%;12"%;0'% q,%g%@/%ﬁ"’ Q/%Q/% };p & F
ST ELLSTIFFITFFFTFITFSFITITFTFTFT TS S S S

NG T g

0.
Q
\{3
\{9
s,
\’)
%,
o,

\’0
<,
{7
s,
2,
@,
o,
<2,
‘fi
V?;

Unit : Percentages of Responses
(5) On the weekend, among the broadband users, 19.49% of them spent online
uncertainly, and it is followed by 17.42%--less than half an hour, and 12.32%
of them spent more than two hours but less than three hours.

Amount of Time Broadband Users Spent Online On the weekend

19.49%

17.43%

12.32%
11.06%

7.94% 5.64%

6.38% 5.93%
2 50% 3.33%
0
1.56% 1.51% 1.72% 1.53%
I:I 0.61% [ oo 0.29% 0.18% 0.35%
L L L |:I |:I | I— e ), L

PR ff% 1
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& i (6) On the weekend,47.48% of them get online during uncertain time. There are two
Analysis O_n high peaks of the time slot. The first high peak is the time slot of 14:00-16:59,
the Behavior and the second high peak is the time slot of 19:00-22:59.

of Broadband

Users Favorite Time Slot for Using Broadband On the weekend (Multiple Choices)

47.48

18.29
15.30 17.2
15.49

12.38

1016 1065 11.15
7.93 729 8.72
157 575 511| || || || | | “ | 470 284 | 65 118 3.85
0.75
073
0.68
DDI:I|:|.=.= ‘D‘

@«@@@é’-‘69@@@@@v§*v%@@@@@@@@@@%@@\@\
S

o

o

§ & & & d P & & §

S §F &S Qe @ Qc Qe Qe (QQQ b@ A %@ QQQ Qe Qe Qc S &S TS RN
NN N S B S - R S A L

Unit : Percentages of Responses
(7) Among broadband users, 89.56% of them have e-mail address, 10.44% of them
don’t have e-mail address.

Percentage of Broadband Users with E-mail Address

89.56%
10.44%
Individual with E-mail Address Individual without E-mail Address

12



1. .
) (8) Among the broadband users who have e-mail address, 43.13% of them have
Analysis on _ )
) one e-mail address, and 30.22% of them have two e-mail addresses
the Behavior
of Broadband Amount of Broadband Users who Have E-mail Address
Users
43.13%
30.22%
14.78%
3.08% 3.03%
1. E 1,
1 2 3 4 5 6 and above
(9) Among the broadband users, 26.73% of them have experience of  using the
payment internet music, 25.85% of them have experience of using the
payment online game.
Percentage of Broadband Users Using Broadband Payment Service
26.73%  25.85%
[0)
1528% 133104
Internet  Online Game  Internet Internet Internet Online
Music Phone Finance  Protocol TV Learning and
and Internet  Distance-
Movie Teaching
& ﬂ'.@_&\ 13
F

J
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1. (10) Among the broadband users who have not used any payment service, 31.31%
Analysis on of them have willing of using the payment internet phone in the future,
the Behavior 27.14% of them have willing of using the payment online learning and
of Broadband distance teaching in the future.
Users - . i
The Willing of Non-Broadband Users Will Use Broadband Payment Services
in the Future
12.43% 18.34% 13.53% 12.61% 17.58% 6.507%
56.26%%
v 54.52% 60.95% 63.25% 64.62% 83.02%
31.31% 27.14% 25.52% 24.14%
3 g 17.80% 10439
Internet Phone Online Learning  Internet Protocol Internet Music Internet Finance Online Game
and Distance- TV and Internet
Teaching Movie
O Willing O Unwilling O No opinion
(11) Among non-broadband users, every 100 people has 52.44 answering that the
main reason is “Not Needed”, next follows “Lack of Time”, with 13.59
per 100 people answering it.
Reasons for Not Subscribing Broadband (Multiple Choices)
52.44
14.65
13.59
9.88 8.67
1.39 0.44
347251 2440 4 1.06 0.35 {W 2.23
EANCY B S Y A A A
& & N (ng ~ N \i‘@ © § & <¢°A
oS 87 S P RN & ¢
> s g & & £
. *o & ,§
. & ;
g s &
5\\ N
Unit : Percentages of Responses
m W
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(1) 72.11% of the households in Taiwan have an access to the Internet, 27.89% of
them don’t have an access to the Internet.

Percentages of Households in Taiwan with Internet Access

Households
without Internet
Access, 27.89%

Households with
Internet Access,
72.11%

* Sampling Error : £1.99% (Confidence level 95%)

(2) According to the educational background of the economic head of the
households, 92.89% of them have a master’s degree and above, and it is
followed by 88.16% with university degree, and 86.99% with junior college
degree.

Educational Background of the Economic Head of Households with Internet
Access

86.99% 88.16% 92.89%

74.87%

72.11%

64.35%

62.33%

31.72%

Total Under Junior High  Highschool Junior University Master's Refused to
elementary School College Degree and answer
School above

15
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(3) 96.12% of the households in Taiwan with access to the Internet have an average
income of NTD 200,001 and above, 94.19% have an average income of NTD
100,001-150,000; 92.28% with an income of NTD 150,001-200,000, and they
are followed by 91.16% with an income of NTD 80,001-100,000.

Percentages of Internet Households according to Monthly Income

91.16% 94.19%92 2805 96.12%

. 79.57%,83.86% 82.18%80.91%
72.11% 67.78%
47.47%
23.62%
16.17%
> Q @ & & &
<& &0& QQQQ QQ® QQ@ QQ@ $® & ¢ Q@& «° @$
RS A I M N RO A S N R
K L L & & & & & £
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(4) In Taipei City, about 86.01% (0.80 million) households have access to the
Internet, for Kaohsiung City, it is 84.61% (0.46 million). Following the two
metropolitan areas are: 76.40% (1.84 million) for Northern Taiwan, 64.38%
(1.07 million) for Central Taiwan, and 62.00% (0.96 million) for Southern
Taiwan, and the Eastern lowest is Taiwan with 63.44% (0.12 million).

Percentages of Households with Internet Access in Different Areas of Taiwan

86.01% 84.61%
72.11% 76.40% 79.08%

64.38% 62.00% 63.44%

67.88%

(+1.99) (6.27)| [47.56) |(#3.39) |4.57) (+4.13) [7.84) [+2.98) [3.62)

Total Taipei City Kaohsiung Northern Central Southern Eastern Northern  Southern
City Taiwan Taiwan Taiwan Taiwan Taiwan Taiwan
(includes  (includes
Taipei City) Kaohsiung
City)

* Digits in the parenthesis is the Sampling Error: %

16



0. (1) From the chart below, we can see that there is a growing number of Internet
Internet household in Taiwan. By the end of Jul. 2006, 5.25 million of households in
Household in Taiwan have experiences of using the Internet.
Taiwan

Growth of Internet Household in Taiwan
2003-2006

5.33 5.25

491

Jul 2003 Jan 2004 Jul 2004 Jan 2005 Jul 2005 Jan 2006 Jul 2006

% Unit : Million
< Each TWNIC Data is based upon the strata of the 23 cities/counties in Taiwan.

% Source : TWNIC Survey.
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10 (1) 65.05% (4.74million) households in Taiwan are broadband subscribers.
Estimated
) Percentages Broadband and Non-Broadband households

Population
and
Penetration of ol
Broadband Hou.se olds
H hold without

ousenolads Broadband

34.95%
Households with
Broadband
65.05%

* Sampling Error : £2.10% (Confidence level 95%)

(2) According to the educational background of the economic head of the
broadband households, 85.51% of them have a master’s degree and above, and
it is followed by 80.21% with university degree, and 79.96% with junior
college degree.

The Educational Background of the Economic Head of Broadband Households
79.06% 80.219% 82:1%
65.05% 67.91%
54.57% 57.39%
26.20%
Total Under Junior High  Highschool Junior University Master's Refused to
elementary School College Degree and answer
School above
g_;}fa‘?{‘g\ 18
X

J
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(3) From the average monthly income, households with an income of 200,001 and
above have the highest percentage of broadband subscription rate (93.19%),
and next comes the income group of 100,001-150,000 per month (90.97%), and
the income group of 80,001-100,000 per month (83.77%).

Average Household Monthly Income and Broadband Subscription

90.97% 93.19%
83.77% 83.41%
73.75%76.20% 75.03%

70.85%
65.05% °

58.94%

41.01%

16.13%
8.40%

=1

> ¢ S e & & @
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S K SRS & S ¥ & o0
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(4) The percentages of broadband households in different areas are: 80.65% (0.75
million) for Taipei City, and 76.67% (0.42 million) for Kaohsiung City, 70.01%
(2.69 million) for Northern Taiwan, 57.41% (0.95 million) for Central Taiwan,
53.19% (0.82 million) for Southern Taiwan and 55.59% for Eastern Taiwan,
which features the lowest rate (0.11 million).

Percentages of Broadband Household in Different Areas in Taiwan

80.65% 76.67%

70.01% 72.98%

65.05%

57.41% 531994 55.59% 59.29%

+2.10) [6.49)| [+7.97)| |(£3.54) |4.84) |+4.44) [#8.31) [¢3.11) [3.88

Total Taipei City Kaohsiung Northern Central Southern Eastern Northern  Southern
City Taiwan Taiwan Taiwan Taiwan Taiwan Taiwan
(includes  (includes
Taipei City) Kaohsiung
City)

* Digits in the parenthesis is the Sampling Error: %

19



11. (1) From the chart below, we can see that there is a growing number of broadband
Broadband household in Taiwan. By the end of Jul. 2006, 4.74 million of households in
Household in Taiwan have experiences of using broadband.
Taiwan
Growth of Broadband Household in Taiwan
2003-2006
4.70 4.74
Jul 2003 Jan 2004 Jul 2004 Jan 2005 Jul 2005 Jan 2006 Jul 2006

% Unit : Million

< Each TWNIC Data is based upon the strata of the 23 cities/counties in Taiwan.

% Source : TWNIC Survey.
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12. (1) Among the ADSL subscribers, 84.27% of them subscribe from Hinet, next
Analysis on comes 2.92% for APOL and 2.83% for TFN.
the Behavior Popular ADSL Service Providers
for
Broadband 84.279
Households
231% 283% 004% 292% (0649% 051% 0.45% o7
I 1 T 1, | . I I I I I ]
5 & e > g o\/ &{b N & Q
& <§§ « %ﬁs ¥ .q(b s S €§§
& N
(2) Among the Cable Modem subscribers, most of the households, 53.87%,
subscribes from Local cable TV provider, next comes 35.58% for APOL.
Popular Cable Modem Service Supplier
53.87%
35.58%
4.40% 2 530 3.62%
0 =—= 3
Local cable TV APOL GigaMedia Others Unknown
provider
é_}f‘_a“ﬁé\ 21
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12. i . .
Analvsis on (3) When asked the major factors of choosing the broadband suppliers, among 100
I i ) :
the B)(/aha ior people, there are 18.68 will consider Cost when them choose suppliers, 17.56
Vi . :
for considering about Convenience, 17.23 care about Speed.
Broadband Factors Considered in Choosing ISP (multiple choices)
Households 18.68
—17.56 17 23 16.92
[ ]14.03 -
[]12.08
9.05
7.52
420965, 55 133 10 365
L L \D\D\D\D\D\E\:\_\ L
X 3 D ) \(\ ,\«\ S \(\ & & & & & Q Q < & Q
T T F I I o T o
(\4 ) o 68’ kS Q&o S—ﬂ NI ?(9 S N & RS \)Q
Q & Q Q_,Q & éo @ \é} Q 80 . & &‘Zr
© ST ¥ (© P S
& » < S S
IESGEIEN R <5 & )
& \ XF S &
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< SQ\\ Q\
()Q;
&
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(4) Among the households using broadband, the average expenditure from NTD
750~1,000 ranks top, with 29.39%, next follows NTD 1,001~1,250 with
13.97%.
Average Monthly Expenditures on Broadband
29.39%
23.77%
13.97%
11.95% 11.58%
3.44%
0.49% 135% g - Lore 208% o,
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12 . (5) Under the download speed of 2M/sec, 29.44% of the household broadband
Analysis on subscribers think the reasonable expenditures on broadband should be within
the Behavior the range of NTD 251~500, next follows 13.80% for the range of NTD
for 501~750, then 7.90% for NTD 751~1,000.
Broadband .
Households Reasonable Range for Broadband Expenditures
u
33.89%
29.44%
13.80%
7.24% 7.90%
2.32% 2.23% 170% 0.449% 037% 0.29% 0.38%
L | | I | | | |
2 N
«© ;§ €§ A §§ §§ $§ s $§ $§ §§:.&§
R, M S S S AP N
S ~ 6\ ® v X A\ N2
DR QPP P RN
q,\
S
(6) Among the broadband subscribers having using problems, every 100 people
has 20.65 cannot suffer the download speed slowly, 19.82 cannot suffer
“Instability, Poor Connection Quality”.
Problems for Using Broadband (Multiple Choices)
20.65
1982
13.14 1201
10.16
5.82
3.01
1.14 1.03 0.78 037 172
1.20 1.00 049
. . . . J:LI:L:LI:LI:I‘:‘:‘I:L
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Unit : Percentages of Responses
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(7) Among the broadband subscribers, 48.80% are satisfied (includes satisfied and
very satisfied) with their ISP, but 42.04% subscribers respond with “hard to

say”.

Satisfaction Rate with ISP

46.47%

42.04%

8.26%
I I 0.90%
Very satisfied  Satisfied Hard to say  Unsatisfied Very
(no opinion) unsatisfied

(1) Among the Internet but non-broadband households, asking them why do not
have broadband, every 100 people has 60.01 say “Not Needed”, next follows,
15.25 say “Lack of Hardware”.

Reasons for Not Subscribing Broadband (Multiple Choices)

60.01

15.25 1455

795 751 736 7.02
I 157 095 064 062 056 031 0.10

|\l_|\ L

> @ A o o S KN N
< @ L S S N S
& § Q§°’ zbé? ¢ § N g? §’$ S F & &
N S Q N
S &£ & §F & g s T F & e T8 5
S Ne & S A S < S S &
S N S S S 1%, ¥ S S S S
S s ¥y ¢ & T ¢ S & SR
F ¥ S IN yog s § N
T S v Q N § LN
Y N % 7 $ & &
S & & s $§ N
> N Q s. N S
9 S L S
o & PN ¥
S IS @ Ny g
3 S &9 > ~
% & &
N $ KN
g S S
S S Q

Unit : Percentages of Responses

24



13.
Analvsis on (2) Among the Internet but non-broadband households, 16.47% respond that they
Y ) “Plan to subscribe broadband in the coming six months”, while 83.53%
the Behavior B . . .
for respond that they “Have no plan to subscribe broadband in the coming six
months.
Non-Broadba
nd Plans to Subscribe Broadband in the Coming Six Months
Households 83.53%
16.47%
Yes No
(3) 57.99% households with plans to subscribe broadband in the coming six
months opt for ADSL, only 3.76% of them opt for community network
Preferred Types for Broadband Subscription
57.99%
36.66%
3.76%
1.48% 0.11%
1 | c— ] 1 l . 1 °
ADSL Cable Modem Community Others Unknown
Network
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13. . . . L
Analvsis on (4) 80.67% of the households which plan to subscribe ADSL in the coming six
Y ) months will subscribe from Hinet (Chung Hua Telecom), while about 2.20% of
the Behavior
them plan to choose other.
for
Non-Broadba Preferences of I1SPs for Households Planning to Subscribe ADSL
nd
0
Households 80.67%
15.61%
— [ —
Hinet Seednet Others Unknown
14. (1) 18.37% of the residents Age 12 and above in Taiwan have experience of using
Estimated Wireless Internet.
Population
and Estimated Penetration Rate of Residents using Wireless Internet
Penetration
Rate of
Wireless
Internet Users individual Individual with
without experiences

using Wireless
Internet, 18.37%

experiences
using Wireless
Internet, 81.63%

* Sampling Error : £4.04% (Confidence level 95%)
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14. (2) While 19.63% of male have ever used the Wireless Internet (1.94 million), the
Estimated female is 17.08% (1.64 million).
Population . o

P Gender Difference in Wireless Internet Users
and
Penetration
Rate of 19.63%

. 18.37% '
Wireless 17.08%
Internet Users

Total Male Female

(3) In terms of age groups, the age group of 21-25 ranks top, with 32.01% (0.61
million) of the interviewees have experiences using Wireless Internet; and it is
followed by the age group 26-35 with 31.43% (1.18 million) and age group
16-20 with 20.76% (0.33 million), while the lowest falls on the age group of
over 56 with only 1.50% (55 thousand).

Percentages of Wireless Internet Users in Different Age Groups

32.01%  31.43%

20.76% 20.44%
18.37%
13.40% 13.28%

1.50%
1 |

Total Age12-15 Age 16-20 Age 21-25 Age 26-35 Age 36-45 Age 46-55 Age 56
and above
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(4) Mentioned about the penetration of Wireless Internet, the percentages of the

metropolitan areas of Taipei City and Kaohsiung City are 34.03% and 22.98%,
respectively. The percentage of Northern Taiwan is 20.30%, and it is followed
by Central Taiwan with 14.96%, Southern Taiwan with 10.91%and Eastern
Taiwan with 7.55%.

Percentages of Wireless Internet Users in Different Areas of Taiwan

34.03%

22.98% 23.96%

18.37% 20.30%

14.96% 13.74%

10.91%
7.55%

+10.00) (#21.38)

Total Taipei CityKaohsiung Northern Central Southern Eastern Northern Southern
City Taiwan Taiwan Taiwan Taiwan Taiwan Taiwan
(includes (includes
Taipei Kaohsiung
City) City)

* Digits in the parenthesis is the Sampling Error: %
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(1) This chart shows that there is a growing number of Wireless Internet Users in
Taiwan. By the end of Jul. 2006, 3.57 million of residents in Taiwan have
experiences of using Wireless Internet.

Growth of Wireless Internet Users in Taiwan

3.56 3.57

3.07

511 2.38 2.38

151

Jul2003 Jan2004 Jul2004 Jan2005 Jul2005 Jan2006 Jul 2006

« Unit : Million

< Each TWNIC Data is based upon a population of residents in Taiwan Age 12 and
above.

% Source : TWNIC Survey.
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Unit :

(1) Among the Wireless Internet users, every 100 people has 47.56 use Wireless
Internet from home, 31.28 using Wireless Internet from office, while 18.66 at
school.

Locations for Using Wireless Internet (Multiple Choices)

17.5¢
31.28
12.69

719 711 636 411
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Percentages of Responses

(2) Among the Wireless Internet users, 34.82% use it without charge, 13.27%
reply “don’t know the expenditure, paid by family member” and 11.16%
reply “don’t know the expenditure, paid by company”.

Expenditures of Wireless Internet Users

34.82%

13.27%
11.16%
0,
4.51% [ B 5.43%
4.03% 4.51% 5190, 2 08% 3.35% .
,—| ,—| ] ©770°0.86% 0.72% 0.78% = 1.50%
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17. (1) 9.53% (1.86 million) of the residents in Taiwan Age 12 and above have
Estimated experience of using Mobile Internet Service.
Population . .
arc:gu atio Percentage of Mobile Internet Users in Taiwan
Penetration
Rate of Individual
Mobile without dividual with
Individual wit
Internet Users experiences experiences
using Mobile using Mobile
Internet, Internet, 9.53%
90.47%

* Sampling Error : £5.49% (Confidence level 95%)

(2) While 10.00% of male have ever used the Mobile Internet (0.98million), the

female is 9.03% (0.87million).

Gender Difference in Mobile Internet Users

9 53% 10.00%

9.03%

Total Male

X W5 2
&S A

£ 3.9
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Female
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(3) The age group of 21-25 has the highest percentage of Mobile Internet users,
with 24.78%; it is followed by the age group 16-20 with 20.73% and age group
26-35 with 14.04%); the lowest percentage falls on the age group 46-55, with

less than 4.37%.

Percentages of Mobile Internet Users for Different Age Groups

24.78%

20.73%

9.53%  8.86%

14.04%

6.97%

4.37%

Total  Age12-15 Age 16-20 Age 21-25 Age 26-35 Age 36-45 Age 46-55

(4) Among residents Age 12 and above in Taiwan who have experience of using

Mobile Internet service, the percentages of the metropolitan areas of Taipei
City and Kaohsiung City are 12.89% and 10.92% respectively. In Northern
Taiwan, the percentage is 10.24%, and it is followed by Central Taiwan with
8.55%, Eastern Taiwan 8.30% and Southern Taiwan with 7.50%.

Percentages of Internet Users with Mobile Access in Different Areas of Taiwan

12.89%
0, 0,
0.53% 10.92% 10.24% 10.95%

: 8.55% 0 0
7 50% 8.30% 8.30%
(+5.49) i15.90r 120.89) |(£8.77 113.44) (+12.64) [+21.39) [+7.68)| (£10.82
Total Taipei City Kaohsiung Northern Central Southern Eastern Northern  Southern
City Taiwan Taiwan Taiwan Taiwan Taiwan Taiwan

* Digits in the parenthesis is the Sampling Error: %

(includes  (includes
Taipei  Kaohsiung
City) City)
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(1) This chart exhibits that there is a growing number of Mobile Internet Users in
Taiwan. By the end of Jul. 2006, 1.85 million of residents in Taiwan have
experience of using Mobile Internet.

Growth of Mobile Internet Users in Taiwan

1.85
1.66

1.48

1.17 1.27

1.08

0.96

Jul 2003 Jan 2004 Jul 2004 Jan 2005 Jul 2005 Jan 2006 Jul 2006

« Unit : Million

< Each TWNIC Data is based upon a population of residents in Taiwan Age 12 and
above.

% Source : TWNIC Survey.
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(1) Among the Maobile Internet service users, every 100 people opts to use GPRS,
12.95 opts to use PHS, while 11.06 opts to use 3G.

Access Options for Mobile Internet Users (Multiple Choices)

60.67
12.95 11.06 047 11.83
3.18
| l—l Il
GPRS PHS 3G WAP Others Unknown

(2) Among the Mobile Internet service users, the most frequently used service is
“Ring-tones Download” with 39.80%, and it is followed by “Information
Browsing” with 18.27% and “E-mail” with 12.91%.

Percentages for Services Used via Mobile Internet

39.80%

18.27%
12.91%

8.06%
4.92% 5.56%

2.70% 2.60% 2.20% 1.77% 0.76% 0.31% 0.14% l_l
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19. (3) 44.86% of the Mobile Internet users spent under NTD 250 on the Mobile
Ana|y3_|3 on Internet service, and it is followed by “don’t know the expenditure, paid by
Beha_wor of family member” with 18.02%.
Mobile
Internet Users Monthly Expenditures on Mobile Internet Service
44.86%
18.02%
6 01 10.69%
91% 0
3.77% 433% g . 5.31%
— - 0.37% 0.20% 1.02% 1.94% ]
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